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AWARENESS
Personal Leisure Type & Fears Filter

KNOWLEDGE
Demographic, Physical Requirements, Local Constraints Filter

PARTICIPATION / VISUALIZATION
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DEFECTOR LIKING
Alternatives Filter

Hassles, Continued Experiences,

PREFERENCES and Value Filter
EVAPORATION
Hassles . ! Spouse Approval, Financial,
Age CONVICTION and Time Constraints Filter
Costs
Economic Conditions /
Transportation
Family Changes <4—— SHOPPING
New Friends
A New Facility < Availability Filter
Bored ‘ ’47
Lack of Time PURCHASE Zeal and
Lack of Access Commitment
Health/ Injury + NORMAL PARTICIPANTS / Filter
Moved
Poor Weather
Poor Facilities RECREATION % - Skill Level
Over Crowding SPECIALIZATION <—ﬁ> PROFESSIONALS Filter
New Alternatives
Death PARTICIPANTS RESERVOIR May 2005
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